	Course 


	E-business in real estate

	
	Type


	Semester
	ECTS
	Code 

	
	Elective (E)

	6
	4
	REM-B-Z-006

	Lecturer
	Dr. Christian Seidel

	Case Assistant
	

	Course Tutor
	 

	Aims and Objectives
	This course will provide an overview of e-business and their related issues. It covers many topics

in e-business, including basic knowledge of e-business and information technology related to real estate,e-business models, e-payment, stock management and supply chain management. In addition, for business use, this course also includes understanding about corporate unbundling, ontology of e-business model and implementation of e-business in practice. Introduction to successful trends and practices of Internet business and especially in the field of real estate management.


	Learning Outcomes
	After studying e-Business, students should understand the basic definition and the hierarchy of knowledge of e-business, and understand related processes of operation, e-business techniques in real estate management and technological issues of e-business systems.
More specifically, these results are expected:
- Understand basic concepts and language professional

- Understand to use the Internet and its Services

- Understand to do independent research of Internet market
- Designs and develops commercial web sites Internet
- Understand to do banking transactions with Internet
- Acquainted with the application software contemporary

	Course Content
	Course Plan
	Week 

	
	Introduction. Introduction to the subject syllabus
	1

	
	Basic Concepts for E- business in in real estate
	2



	
	Planning, regulating and activating e-business in real estate
	3

4

	
	Electronic Business Information Networks
	

	
	Entrepreneurial activities in the world of e-business
	5

6

	
	Internet as the new channel of distribution of its products

entrepreneurs in business.
	

	
	
	

	
	Product research online 
	7

8

	
	Electronic contracts in real estate
	

	
	Electronic payments in real estate
	9

10

	
	E-commerce in real estate
	

	
	Bar-coding of articles in e-commerce
	11

	
	Electronic marketing in real estate
	12

	
	Internet Promotion in real estate
	13

	
	Security in e-business
	14

	
	Ethics of behavior in e-business                                                                                           
	15


	Teaching/Learning Methods
	Teaching/Learning Activity
	Weight(%)

	
	1. Lecture
	40%

	
	2. Demonstration of practical projects
	20%

	
	3. Case studies
	20%

	
	4. Simulation of role / practical exercises
	20%

	
	
	

	Assessment Methods
	Assessment Activity
	Number
	Week
	Weight (%)

	
	1. Participation, activities
	8
	2,4,6,8,10 
	10%

	
	2. Presentation
	1
	         5,9,11  
	10%

	
	3. Quizzes 1 and 2
	2
	          7,15
	20%+20%

	
	4. Final Exam
	1
	
	              40%

	
	  

	
	

	Course resources
	Resources
	Number

	
	· Classroom 
	1

	
	· E-library
	1

	
	· Projector 
	1

	ECTS Workload
	Activity
	    Weekly hrs
	Total workload

	
	· Lectures 
	2
	24

	
	· Exercises
	1
	12

	
	· Quizzes 1,2 
	
	2

	
	· Self-study
	2
	30

	
	· Quizzes and exam preparation
	2
	30

	
	· Final exam
	
	2

	
	
	
	

	Literature/References
	· Knneth C.Laudon, Carol Guercio Traver : “ E-commerce, business, tehnology, society”, 17th Edition, Publisher Pearson, 2017

· Dr. Edmond Beqiri: “Biznesi elektronik”,CSARA, 2016
· Dr. Mihane Berisha- Namani ,” Biznesi Elektronik”, Prishtine, 2011

	Contact 
	Dr. Christian Seidel – christian.seidel@eukos.org 


